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Best Management Practices (BMP)
The Future of Textiles

Meeting Customers Needs




Growth and location of industry

Y

~A\

Darwin s~

Katherine
Douglas/

/W/,\F\" 2 é Daly
U jﬂd/mf%vlr
C L ]
KS Kununu‘rra O \
/é Derby :

. '
] ]
Broome : Northern : .
/ : Territory ! Richmond ' .
/‘/ i 1 Z
//'/ i {]
. g : : Queensland 8
(Y% ] ]
\r Western ; ‘ Emerald @@ «Rockhampton
// *
) Australia . : @ PThectore
5 & : . Biloela /
i
Q;\ : 1 D. Downs |
\‘ ' South. :_ . St George@) OBrz'Jbane
\ . Australia ny
i
i

]
i
1
\ 1 New Gwydir,
L | ! South Wales @ namoi
? )/, . Tando: ‘Macquari
o L aam :~ == @D Lachlan Newcastle
) 8 L ay Sydney
e <= i Murrurhbidgee _
@ Existing cotton regions ' Victoria
i
@ New opportunities bl
in northern Australia 9
® New opportunities . %
in southern Australia \

\ Tas.

\“-x//\

Southern expansion
Northern Australia
Rain grown



=
/p)
2
c
-
D
i e
i
-
O
/p)
i e
i
S
O
S
O




Growth — Northern Australia
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Growth — Rain Grown
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Future R&D and Digital Agriculture

R&D will continue to remain critical to the industry
Lots of digital agriculture in use currently
On the cusp of a digital ag revolution




Precision Technology + Robotics
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Yield and Fibre Quality Map Data




GPS Soll Surveys And Layering Data

EM Sensor RTK GPS
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Soil Moisture Data




Canopy Temperature Sensors Data




Drone Data




Bringing all the data together

Drone Data

Soil Data

Canopy Temperature Better on farm
Soil Moisture decisions
Yield Map

Fibre Quality Data
Met (Bureau) Data




Best Management Practices (myBMP)

Initiated 21 years ago
Voluntary
Grower-led

On Farm
Environmental

Management System

BVIP



Why myBMP?

Pesticide issues 20 years
ago

All of industry
environmental audits
Research in central
location

Started with pesticide
modules




Fibre Quality

Energy &
Input Efficiency
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Independent Auditing

Independent

assessment of growers  § _

by trained el i e b‘ff
environmental auditor g

to verify standards S — | ot
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The Future of Textiles: A Changing World




Cotton’s Declining Market Share

. CAGR
(2015 — 2020p)

[ Wood‘-based
fibers
B Synthetic fibers

Cotton

100

Total fiber market

A

2000 20035 2010 2015 2020p

1] Wood-nased and cotton inter-based callulose fibers, praviously named man-made callulosics (viscose, modal and hocell only — excluding scetate, tow and filament)
21 Without wool and other natural fibers

Source: ICAC, CIRFS, Fiber Economics Bureau, Natonal Statistics, The Fiber Year, Lenzing data 2015

Cotton losing share including in in high-growth,



New Business Models for Fashion

Farming/collection’
Parts manufacturer

Biochemical

’ \ feedstock Product manufacturer %

. Recycle
Regeneration S P .
Service provider .
Refurbish/
Share - remahufacture
it
Reuse/redistripute
Biogas GEEeaREs "'”llﬂMHlMI‘ » Maintaif/prolohg
'l)“ 006 -
Collection Collection

Extraction of
biochemical
feedstock?



Ir and Re-Use
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Product Customisation

START WITH A BLANK CANVAS

NIKEID allows you to
design your custom shoe
(delivered in 3-5 weeks).

You can start with:
- A material H,»'l

- Colour A T
- An innovation Metcon & e o~
- A blank canvas

STARTWITH A COLOUR

How might (Australian) cotton
ensure it is on the menu —and
selected by consumers if

customised scales in clothing?




Rent Your Clothes

o

pay member fee
(1st month, one time)

\4

b‘—.

receive your jeans

S %7,50

monthly fee
(for 12 months)

keep them

still like them?@

they’re yours now. take them
with you wherever you go

switch them

ready for a new pair?
e
~—A

send us your old jeans
and receive the new ones

N)

7,50

monthly fee
(for 12 months)

send back

done wearing?

return the jeans and get
a € 10 voucher to use
at any point of time




Transparency and Traceability

More Brands Should Reveal Where Their
Clothes are Made

17 Align with Transparency Pledge; Others Should Catch Up

(London) — More apparel and footwear //‘?\ Z i B e

companies should join 17 leading apparel
brands that have aligned with an important e

new transparency pledge, a coalition of
unions and human rights and labor rights

advocates said in a joint report issued e —
today. The pledge commits companies to /
publish information that will enable advocates, workers, and consumers to find out

where their products are made. FOLLOW THE THREAD

The Need for Supply Chain Transparency

in the Garment and Footwear Industry




Pressure from NGOs to Change

GEQ) Rb| http://riverbluethemovie.com/ Rb| RiverBlue - The story of fas... J
— I

Google v |*q Search - | ¥ Share | More » & Adam Kay~ % ~ Convert v & Sele

L RIVERBLUE A

The story of fashion destroying the rivers of the world

About

2 7
f A L §

¥ Follow

Videos

Tweets

Take Action

wvemye RiverBlue

Contribute — . 3 p : - Thanks Morgana Matus for
5 the interview in @Ecouterre!
{ RiverBlue

Blog

@ethic_clothing @ShopkEthica

Pressroom
| RIVERBLE RiverBlue

= e H H ¥ ; * 5 5o L & @RiverBlueMovie
Gallery : - g - o = . v
; - 7" - B TR, * 3 BEIAE Like that ‘'worn-out’ look for
Tweet to @RiverBlueMovie

Contact

10:13AM | |
¥ Eﬁ' all "“ 4/08/2014 |



sitemap

slavery

today’s fight for tomorrow's freedom

SLAVERY TODAY WHAT WE DO WHAT YOU CAN DO CAMPAIGNS RESOURCES

STOP SLAVERY IN THAI FISHING
INDUSTRY

VICTIM PROTECTION CAMPAIGN

HOME ALONE CAMPAIGN

L

COTTON CRIMES

- Write to Daewoo

e YU
Intert iop&l-(otton Campaign Against Slavery
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i THE COTTON INDUSTRY
OF UZBEKISTAN!
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END FORCED LABOR IN THE COTTON o —
SECTOR OF UZBEKISTAN " savet Forced 1atce IR Actions for

- Profiteering Governments
W Tweet|(120)  [fJERY<4s1] 81 27 11 Government of Uzbekistan: Companies &
Release Farmer Alikul
[...]
Sarymsakov

Uzbekistan, located in Central Asia, is one of the largest exporters of . i Read Mot




Public Sustainable Cotton Commitments

Better Cotton. Better Clothes. Better World.
l K EA With the help of the Better Cotton Initiative, we’re committed to getting 100 percent of our cotton
from more sustainable sources by 2021. This season alone, we've sourced over 3.8 million pounds of
a I S more sustainable cotton that is better for the environment and the people who produce it
:

of jeans will more of cotton Sustainable increase in of cotton X GAP FOR GO ®
be Better sustainable will be Cotton in Sustainable will be ~ WASHWELL
Cotton by cotton by sustainable the group Cotton by sustainable
2015 2015 by 2020 by 2020 2018 by 2020

“100 %¥ of all JACK & IJONES cotton must come from more sustainable

sources in 2020”

IKEA becomes the first major retailer
In 2016, the Cotton On Group set itself to use 1000/0 COtton from more

the bold goal to use 30% more

-
sustainable cotton in its products by ta bl rc
2019. There are smaller milestones in Sus Ina e sou es
. . s waw i
place to help reach this and the first
target — to use 4% Better Cotton

By July, 2020, 100% of cotton used in Kmart brand and licensed brand products will be sourced through a
more sustainable cotton standard.



What Our Customers Want

Sustainable, ethically produced fibre
Superior quality
Supply chain traceability



How Do We Deliver?

o ® ® o
0P " "
AUSTRALIAN
[

CHTTON
GROWER & PROMOTE GLOBAL BRAND SOURCING INFLUENCE
INDUSTRY AUSTRALIAN SUSTAINABILITY ~ PARTNERSHIPS  ASSISTANCE THE

ENGAGEMENT COTTON BRAND INITIATIVES INFLUENCERS



Be Accountable and Transparent

Whole of Industry
Environmental Audits (every 10
years)

Sustainability Reporting (every 5
years)

Set Sustainability Targets (2018)
Whole of industry Sustainability
Strategy (2018)




Align With Global Sustainability Initiatives

LEADS =



Brand & Retailer Members Of BCI

INDITEX LEVI STRAUSS & CO.

TESCO
Walmart \f‘j slaclium
adidas Georoe. éM S
GROUP # M -
KappAhl &~ " HQ
k/%z(‘ /'\07‘
MIGROS ginatricot
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Tell Our Story to Brands and Retallers
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Think Globally

Work with other
cotton producing
countries to lift global
standards
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